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Why email and social media are joined at the hip
SOEe oDy Weekly \Fulehec D i SO0 e

There has been no shortage of discussion in the industry about how the emergence
Ol social media will effect email marketing, and its use and value as a
communications tool. And unsurprisingly, there has alse been no shortage of people
spewing doom and gloom that spend on email will suffer as a result of brands
jumping on the social media band wagon. Volker Wiewaer, chief executive of leading
online marketing services providar at eCircle explains more.

| don't think that ihis could ke further fram the truth. Social media isn'tgoingto taks over
emall. Infact email 3s a methed of communicaten Nas henshted nugely trem social
media, thanks tcits ahility in leting consumers interact and exchange and share

Infermaiion.

The rise of social media has been phenamenal, and marketers have heen quick to assess how they can fake
advantage of this new channel. Taking stock of the new inleractive world we live in. there are some equally
impressive statistics giving weightte the commercial potential for sacial media

« 70% of the digital universe will ke generated Dy Individuals by 20190 (Source: TechCrunch 2009)

* Facehook is now the 4th mostvisited website, with more than 300 million active users of which 50+% are logging
inevery single day.

« |'s notjust the under 20's who are constantly connected: 33% of 45-54 vr-clde and 22% of 55-65 yrolds are
alwavs online. a huaely lucrative demoaranhic seament (Source, Future Laboratory + Virgin Me dia 2009)




*Bazaarveice clisnts using Ratings & Reviews or 4=k & Answer UGE products repart big increases in conversian
(=10% increase for tep-rated products on Argos.co.uk; 40% increase for mistergooddeal.com)

That said, | don'tbelieve social media is, or ever will be, as effective as a standaltne channel. Itis atits maost
effective when uaed aa part of a wider markesting campaign, and it haz besen auggeated that accial media actually
makes peaple consume 2mail mare, for example throuch sites like Facebook or Linkedin which use emazil
regilarly

Feople make connections treugh sodal media, with other people, with brands and businesses, and then ook o
TN Fiese conngclons Wrough olier chdnnels, such 45 eindll. THES 15 whiere ik WEdlemi@l ndrkeiny drd
social media should be joined st the hip; it's not about abandoning one method foranather, but about using the
bast clements of @ach to daliver higher R

In light of this we recently launched a shiny newversion of our email marketing broadcastiool eC-messengerto
Include new technolagically advanced tleatures, which along witn he groundoreaing | ext-ta-lnbox toal, included
the Sodal Media Fusion tocl.

The Zocial Media Fusiontool allows our clisnts to include links to a rance of social communities such as Digag,
Delicious, Facehaok and Stumble Upan, which increase the exposure to marketing emails as consumers farward
them on to interested fiends, family and colleagues. Ultimatelythese tools help create befter integrafion between
difterent online channels, 10 orderto create areal, human, emational connection with ConsUmears, which is ot
wuulze e Tisl slep o d senivus oudidl sbdaleygy.

To keep this interaction going, brands must encourage multi-network dialogue and muli-channel distrioution of
content; share wehsite UGS with vour Facehook page and encourage tweets and re-tweets 1o ensure the
conversation doesn'tfade cut In addition to this if's important o spread the word across other online/offline
CNannes, SUCn as Teatlre reviews 1N emall, Drocnures and In-siore, aIse KNown as "socal synaicanon .

Onling channels inchiding social media can and ahsalotely shoold wark inpatnership and cnmpliment 8ach
other it's not about bombarding the consumer from all angles, maore about capturing their hearts, engaging their
minds, and then the wallets will naturally follow.

Inatead of focuaing on dirsdt returna, or pulling all your egga into one ‘accial media’ baaket, through really liatening
znd interzcting online, companies have 2 huge cpperunity to use all the digital tools at theirfingertips to creatz a
real relatinnship with costomers



